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If you saw James Whitmore's solo presentation of Harry
Truman or Will Rogers, you probably enjoyed the show for a
variety of reasons. James Whitmore is a fine actor and a
superb storyteller. Also, he's highly skilled in combining
audio and visual images into an effective presentation. He's
a brilliant salesman.

Perhaps we’d argue if anyone accused Extension of
selling. But, it's a simple fact of life that part of our function
is to extend the information developed by the universities.
When we're effective in this endeavor, we've the proper
knowledge, skills, and equipment plus plenty of enthusiasm.
This brings me to the point of this review.

This book is a tool to help us expand our knowledge
and sharpen our skills in effectively presenting concepts
to audiences.

| believe we'd all agree that learning by doing is one of
the preferred ways to acquire new knowledge and skills.
Many times this method is neither practical nor possible.
Combining audio and visual images is usually more effective
than when either is used alone.

Ertel prepares his book much as a good contractor builds
a house. He starts with a solid foundation by telling us why
visuals amplify and reinforce the written and spoken word.
His frame is plumb as he states his case for planning what we
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expect to accomplish. The script, the storyboard, photography,
graphics, and audio cover the frame nicely.

Then, as we stand back and review the product, we see
that Ertel has produced a book that’s useful. He adds a finishing
touch by showing us how proper programming can make our
message more effective.
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